
BUSY, 
BUSY

Tim Jackson 
might be Colorado’s 
boldest Everyman.

His relentless 
work as president 
of the Colorado 
Automobile Dealers 
Association is 
praiseworthy, as I’ve 
noted a time or two.

In June, when a 
photo was released 
nationally showing 
Jim Press of Chrysler 
and Fritz Henderson 
of General Motors 
in Washington being 

questioned by members of the Senate 
Commerce Committee, standing 
right in the middle of the photo was 
Jackson. He was there in one of many 
trips to Washington in Colorado 
dealers’ fight against the closure of 
dozens of new-car stores by GM and 
Chrysler. While Press and Henderson 
have since been dismissed from their 
executive roles with the car compa-
nies, Jackson moves full-speed ahead.

And he’s done it again. Jackson

“gatecrashed” a sold-out meeting of 
the prestigious Detroit Economic 
Club at the North American 
International Auto Show. The highly 
regarded club discusses important 
business issues, with, of course, 
emphasis on the automobile industry.

Jackson flew with Colorado deal-
ers Don Hicks, Pete Tynan and Carol 
Scott to Detroit to look over the 
Detroit auto show in an effort to fine-
tune the Denver Auto Show for its 
April 7–11 dates.

His inquiry of officials as to chances 
of attending the Jan. 15 luncheon 
meeting of the economic club at 
Cobo Hall was given a quick brushoff 
response, “Not a chance, it’s been sold 
out for weeks.”

Thirty minutes before start of the 
meeting, there was Jackson at the 
entrance. His plea to those at the 
table at the door was, “You know that 
several of the 900 registered for the 
lunch will not show up and I’d like 
to be seated for one of them.” The 
woman in charge eventually relented 
and, probably after a thorough frisk-
ing, he was seated right in the middle 
of all those attendees.

“We are cautiously optimistic (for 
an upturn in sales this year),” said 
Alan Mulally, CEO/president of Ford 
Motor Co., who was guest speaker. As 
his talk concluded, and after earlier 
presentation of several awards, it was 
announced that time was left for only 

four questions from the floor. Of course, 
the effervescent Jackson was recognized 
for one of the four questions.

“We (Ford) have the vehicles we 
want and we’re deeply involved in all 
avenues of potential fueling of the 
fleet of this great nation,” was a brief 
summary of Mulally’s response to 
Jackson’s interest in what might await 
the industry down the road.

Jackson visited with both Mulally 
and Ed Whitacre, chairman and CEO 
of General Motors, on the floor of the 
auto show in Cobo Hall.

In his home office on Friday, with 
the Detroit show behind him, Jackson 
projected an increase of 14.2 percent 
in sales of new cars and trucks state-
wide for 2010. “We expect new retail 
light vehicle registrations in Colorado 
during 2010 to be around 119,400 
units,” he said. “Compared to the 
182,310 total five years ago, that fig-
ure looks bleak. But versus the 2009 
total of 104,540, it looks pretty good.”

New car and truck registrations in 
the state were off 28.3 percent last year.
Bud Wells can be reached via e-mail at bwells@
denverpost.com.
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Top: Alan Mullaly, left, of Ford Motor Co.; Stephen R. Polk of R.L. Polk Co.; and
L. Brooks Patterson of Oakland County, Mich., at the Detroit Economic Club luncheon 
attended by Tim Jackson of the Colorado Automobile Dealers Association.
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Above: Ed Whitacre, chairman and CEO of General Motors, following unveiling of 
Cadillac XTS at Detroit Auto Show.
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