
 Advertising Quiz:  Answers 
 

1. False. The annual percentage rate is not a trigger term. If an advertisement employs a trigger 
term you then must make further disclosures under TILA. In advertising credit in connection 
with a motor vehicle, any of the following is a trigger term: 

 
(1) The amount of the downpayment (expressed as either a percentage or dollar amount); 
(2) The amount of any payment (expressed as either a percentage or dollar amount);  
(3) The number of payments or the period of repayment; or 
(4) The amount of any finance charge. 

 
 If you use a trigger term, you then must disclose:	  
 

• The amount or percentage of the down-payment;  
• The terms of repayment; and  
• The "annual percentage rate," using that term or the abbreviation "APR." If the annual 

percentage rate may be increased after consummation of the credit transaction, that fact 
also must be stated. 

 
2. True. If an APR is only available for loans of limited duration, that must be disclosed to 

meet the general requirements of the FTC Act that terms and conditions of offers must be 
fully disclosed. If the limitation is a trigger term (for example, “up to 36 months”), the 
duration disclosure then requires the follow-on disclosures listed in answer 1.. 
 

3. False. Often dealers seek to equate lease rates to APR and advertise low rates in connection 
with leases and nothing more. The Consumer Leasing Act prohibits that. In advertising a 
lease rate, you may not use the term “Annual Percentage Rate”, “Annual Lease Rate” or 
other equivalent term. In addition, if you do advertise a lease rate, the following statement 
must appear near the rate without any intervening language or symbols: “This percentage 
may not measure the overall cost of financing the lease.” 
 

4. True. Even though you may use a toll-free number to make the full lease disclosures, there 
are some things that must be disclosed in the ad itself:  
 

• That the transaction advertised is a lease; 
• The total amount due before or at consummation, or by delivery if delivery occurs 

after consummation; and  
• The number, amounts, and due dates of scheduled payments.  

 
5. False. In its 2013 consent orders with car delaers, the FTC has shown it will not accept broad 

disclosures such as “not all customers will qualify”. The FTC has stated that advertisers must 
make disclosures designed to provide information to consumers so that they can know the 
qualifications of offers and the full price they will pay. Therefore, the terms and conditions 
that consumers must meet to qualify for an advertised price or discount must be fully 
disclosed in the advertisement.  

 



6. False. In 2012, the FTC entered consent orders with a number of dealers who used some 
variation of the representation that they would “pay off your trade no matter how much you 
owe”. The FTC has stated that the dealers did not adequately disclose that the customer’s 
negative equity would be rolled into the new financing. The FTC claimed that the 
representation misled customers to believe that they would not be responsible for the 
negative equity. Any phrase similar to that is likely to draw the attention of the FTC. An 
advertisement promising to fully pay off the trade without disclosure that the negative equity 
will be rolled into the new balance is suspect. 

 
 


